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OVERVIEW

We at BRAND STAND are pleased to inform you that we have successfully
generated around 26 media exposures in the month of April 2024

Our efforts resulted in media coverage for Kai India in several leading
publications, including:
e The New India Express
Dainik Bhaskar
The Pioneer
Supremacy
Pudari
Punynagari
Navashakti
Divya Bhaskar
Active Times
Hamara Mahanagar etc.

The breakdown of media coverage:
e Print 19
e Online 07

As part of our collaboration efforts, we facilitated a partnership between
Kai India and ISHQ FM. As part of this collaboration, we've provided them
with 15 gift hampers for Delhi NCR, and they will be running a contest that
features brand mentions by their R] during the show.




KAI INDIA
COST ANALYSIS REPORT APRIL 2024
READERSHIP

S.N PUBLICATION EDITION SIZE COST |Ad VALUE|PR VALUE [PAGE VIEW
1 |The New Indian Express |South Edition |24 sqcm 1480 32,560 2,27,920 |(1,75,000
2 |The Pioneer Delhi NCR 42 sqcm 1248 52,416 |3,66,912 |1,26,885
3 |[Dainik Bhaskar Delhi NCR 40 sqcm 546 21,840 1,52,880 |59,000
4 |Supremacy Mumbai 76 sqcm 546 41,496 2,90,472 |25,000
5 |[The Citizen Times Delhi NCR 60 sqgcm 95 5,700 39,900 14,500

6 [Pudhari Mumbai 30 sqcm 3960 1,18,800 |8,31,600 |5,50,000
7 |Punynagari Mumbai 32 sqcm 500 16,000 |1,12,000 |(5,15,000
8 |Hamara Mahanagar Mumbai 34 sqcm 697 23,698 1,65,886 |2,41,000
9 |Dabang Duniya Mumbai 70 sgcm 1071 74,970 5,24,790 |1,21,000
10 |@he Inquilab Mumbai 32 sgqcm 300 9,600 67,200 1,27,255
11 |Navashakti Mumbai 24 sqcm 189 4,536 31,752 85,100
12 |Mumbai Choufer Mumbai 42 sgcm 592 24,864 2,23,776 |85,0000
13 |Divya Bhaskar Mumbai 24 sqcm 400 9,600 67,200 75,0000
14 |Active Times Mumbai 63 sqcm 400 25,200 1,76,400 |75,000R
15 |Bhivner Mumbai 36 sqcm 195 7,020 49,140 72,800
16 |Mumbai Lakshdeep Mumbai 45 sqcm 200 9,000 63,000 45,000
17 [News Hub Mumbai 72 sqcm 200 14,400 1,00,800 |45,000
18 |Apale Samrajya Mumbai 48 sqcm 120 5,760 40,320 35,800
19 |Uttarshakti Mumbai 42 sqcm 150 6,300 44,100 32,000
20 |Passionateinmarketing |Online Press Release (30,000 (30,000 2,10,000 (1,77,150
21 |Textile value chain Online Press Release (20,000 (20,000 1,40,000 (1,221,380
22 (Business News This WeelOnline Press Release (20,000 (20,000 1,40,000 (51,510
23 |Fashion Value Chain Online Press Release (20,000 (20,000 1,40,000 (84,680
24 [Mumbai News Network |Online Press Release (20,000 (20,000 1,40,000 |44,580
25 |Samat Biz News Online Press Release (20,000 (20,000 1,40,000 |18,000
26 |BiZ News Desk Online Press Release (20,000 (20,000 1,40,000 (15,281

6,53,760| 46,26,048

If Kai India had purchased the same amount of advertising space with the same degree of impact, it
would have cost close to X6,53,760 x 7 =X46,26,048/- (As per international PR norms, editorial visibility

is at least seven times more credible than the equivalent amount in advertising space).
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Jecor

Let’s mark the beginning of this sunny season with The Green
Collective’s extensive range of sustainable and artisanal
decor pieces, that align with a minimalist and boho-chic
aesthetic illuminating your indoor and outdoor space.

@ WHERE: https./thegreencollective.in

brooming

KAl Tsumekiri (Nail Clipper) has a sleek and ergonomic design, ensuring effortless nail
trimming. Its reinforced lever guarantees optimal functionality and ease of use.

9 WHERE: www.kaiindiaonline.com
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SUPREMACY
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KAl India 100% Stainless Steel Nail Clipper for
Ultimate Comfort

By Our News Bureau

Kai India, the Indian sub-
sidiary of Japan's leading
brand KAI, with over
15-year legacy in crafting
exceptional kitchen and
beauty tools, highlights
the excellence of its 100%
stainless steel Nail Clip-
per. Seamlessly fusing
time-honoured Japanese
craftsmanship with state-
of-the-art technology,
this nail clipper estab-
lishes an unprecedented
benchmark for precision,
longevity, and user con-
venience. KAI Tsumekiri
(Nail Clipper) has a sleek
and ergonomic design,
ensuring effortless nail

trimming. Its reinforced
lever guarantees optimal
functionality and ease of
use. Crafted from high-
quality stainless steel,
the nail clipper main-
tains consistent hardness
and stability, resulting
in enduring edge reten-
tion that ensures pre-
cise nail trimming with
every use. Say goodbye
to the struggle of apply-

ing excessive force. KAI
Nail Clipper's intelligent
design eliminates the
need for undue pressure,
making each nail-cutting
experience comfortable
and efficient.

"At Kai India, our mis-
sion has always been to
craft tools that elevate
the daily experiences of
our customers. It en-
capsulates the essence

of Japanese design and
engineering, ensuring
unparalleled quality
and durability. Beyond
its trimming function,
the nail clipper provides
a comprehensive nail
care solution. Featur-
ing an integrated nail
file and grime remover,
it facilitates effortless
nail shaping and de-
bris elimination. KAI
Tsumekiri embodies our
unwavering dedication
to excellence, mirroring
the pinnacle of Japanese
design and engineering,"
said Mr Rajesh U. Pan-
dya, Managing Director
of Kai India.
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KAl India 100% Stainless Steel Nail
Clipper for Ultimate Comfort

Mumbai: Kai India,
the Indian subsidiary of
Japan’s leading brand

KAI, with over 115-
year legacy in crafting
exceptional kitchen and
beauty tools, highlights
the excellence of
its  100%  stainless
steel  Nail  Clipper.
Seamlessly fusing time-
honoured Japanese
craftsmanship with
state-of-the-art
technology, this nail
clipper establishes
an unprecedented
benchmark for
precision, longevity,
and user convenience.
KAI Tsumekiri
(Nail Clipper) has a
sleek and ergonomic
design, ensuring
effortless nail trimming.
Its reinforced lever
guarantees optimal
functionality and ease
of use. Crafted from
high-quality stainless
steel, the nail clipper
maintains  consistent
hardness and stability,
resulting in enduring
edge retention that
ensures precise nail
trimming with every
use. Say goodbye to
the struggle of applying
excessive force. KAI
Nail Clipper’s intelligent
design eliminates

the need for undue
pressure, making each
nail-cutting experience
comfortable and
efficient.
“At Kai India, our
mission has always
been to craft tools
that elevate the
daily experiences
of our customers.
It encapsulates the
essence of Japanese
design and engineering,
ensuring unparalleled
quality and durability.

Beyond its trimming
function, the nail
clipper provides a

comprehensive nail
care solution. Featuring
an integrated nail file
and grime remover,
it facilitates effortless
nail shaping and
debris elimination. KAI
Tsumekiri embodies our
unwavering dedication
to excellence, mirroring
the pinnacle of
Japanese design and
engineering,” said Mr
Rajesh U. Pandya,
Managing Director of
Kai India.

The KAI India’s
Nail Clipper can be
purchased for only
INR 199 on www.
kaiindiaonline.com and
various other leading
e-commerce platforms,

and comes in 7 different
attractive colours.
Founded in Seki
in 1908, KAI group
products have cult
status in Japan. The
brand is known for its

high-quality beauty
care and  personal
grooming products
integrating practical
aesthetics with
refined craftsmanship
providing well-
designed, innovative

houseware, and beauty
care products that are
used widely in day-to-
day lives.

Japan-based
KAI Group made a
foray into the Indian
market by setting up a
manufacturing facility
spanning over 30,000
sq mt in Neemrana,
Rajasthan. KAI brings
over 800 years of
Japanese legacy of
forging blades, directly
to Indian households
with its kitchenware
range. KAI Also offers
high-precision beauty
and  personal care
products to Indian
consumers adding
value to their daily life.
They are determined
to provide products
prepared with detailed
R&D and  superior
Japanese technology.
With its clear vision
and mission, KAI is
marching forward
towards becoming a
household name in
India.
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KAl India 100% Stainless Steel
Nail Clipper for Ultimate Comfort

Mumbai,Namrata Poddar:
Kai India, the Indian
subsidiary of Japan's leading
brand KAI, with over 115-year
legacy in crafting exceptional
kitchen and beauty tools,
highlights the excellence of its
100% stainless steel Nail
Clipper. Seamlessly fusing
time-honoured Japanese
craftsmanship with state-of-
the-art technology, this nail
clipper establishes an
unprecedented benchmark for
precision, longevity, and user
convenience.KAl Tsumekiri
(Nail Clipper) has a sleek and
ergonomic design, ensuring
effortless nail trimming. Its
reinforced lever guarantees
optimal functionality and ease
of use. Crafted from high-
quality stainless steel, the nail
clipper maintains consistent
hardness and stability,
resulting in enduring edge
retention that ensures precise
nail trimming with every use.

-

Say goodbye to the struggle of
applying excessive force. KAl
Nail Clipper's intelligent design
eliminates the need for undue
pressure, making each
nail-cutting experience
comfortable and efficient."At
Kai India, our mission has
always been to craft tools that
elevate the daily experiences of
our customers. It encapsulates
the essence of Japanese
design and engineering,
ensuring unparalleled quality
and durability. Beyond its
trimming function, the nail
clipper provides a
comprehensive nail care
solution. Featuring an
integrated nall file and grime
remover, it facilitates effortless

nail shaping and debris
elimination. KAl Tsumekiri
embodies our unwavering
dedication to excellence,
mirroring the pinnacle of
Japanese design and
engineering," said Mr Rajesh U.
Pandya, Managing Director of
Kai India.The KAl India's Nail
Clipper can be purchased for
only INR 199 on www.
kaiindiaonline.com and various
other leading e-commerce
platforms, and comes in 7
different attractive colours.
Founded in Seki in 1908, KAl
group products have cult status
in Japan. The brand is known
for its high-quality beauty care
and personal grooming
products integrating practical

aesthetics with refined
craftsmanship providing
well-designed, innovative
houseware, and beauty care
products that are used widely
in day-to-day lives.Japan-based
KAI Group made a foray into
the Indian market by setting up
a manufacturing facility
spanning over 30,000 sqmt in
Neemrana, Rajasthan. KAl
brings over 800 years of
Japanese legacy of forging
blades, directly to Indian
households with its
kitchenware range. KAl Also
offers high-precision beauty
and personal care products to
Indian consumers adding value
to their daily life. They are
determined to provide products
prepared with detailed R&D
and superior Japanese
technology. With its clear vision
and mission, KAl is marching
forward towards becoming a
household name in India.
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KAI India 100% Stainless Steel Nail
Clipper for Ultimate Comfort
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Kai India, the Indian subsidiary of Japan's leading brand KAI, with over 115-year legacy in crafting
exceptional kitchen and beauty tools, highlights the excellence of its 100% stainless steel Nail
Clipper. Seamlessly fusing time-honoured Japanese craftsmanship with state-of-the-art
technology, this nail clipper establishes an unprecedented benchmark for precision, longevity, and
user convenience.

KAI Tsumekiri (Nail Clipper) has a sleek and ergonomic design, ensuring effortless nail trimming.
Its reinforced lever guarantees optimal functionality and ease of use. Crafted from high-quality
stainless steel, the nail clipper maintains consistent hardness and stability, resulting in enduring
edge retention that ensures precise nail trimming with every use. Say goodbye to the struggle of
applying excessive force. KAl Nail Clipper’s intelligent design eliminates the need for undue
pressure, making each nail-cutting experience comfortable and efficient.

“At Kai India, our mission has always been to craft tools that elevate the daily experiences of our
customers. It encapsulates the essence of Japanese design and engineering, ensuring
unparalleled quality and durability. Beyond its trimming function, the nail clipper provides a
comprehensive nail care solution. Featuring an integrated nail file and grime remover, it facilitates
effortless nail shaping and debris elimination. KAl Tsumekiri embodies our unwavering dedication
to excellence, mirroring the pinnacle of Japanese design and engineering,” said Mr Rajesh U.
Pandya, Managing Director of Kai India.

The KAl India’s Nail Clipper can be purchased for only INR 199 on www.kaiindiaonline.com and
various other leading e-commerce platforms, and comes in 7 different attractive colours.

Founded in Seki in 1908, KAI group products have cult status in Japan. The brand is known for its
high-quality beauty care and personal grooming products integrating practical aesthetics with
refined craftsmanship providing well-designed, innovative houseware, and beauty care products
that are used widely in day-to-day lives.

Japan-based KAI Group made a foray into the Indian market by setting up a manufacturing facility
spanning over 30,000 sq mt in Neemrana, Rajasthan. KAl brings over 800 years of Japanese
legacy of forging blades, directly to Indian households with its kitchenware range. KAl Also offers
high-precision beauty and personal care products to Indian consumers adding value to their daily
life. They are determined to provide products prepared with detailed R&D and superior Japanese
technology. With its clear vision and mission, KAl is marching forward towards becoming a
household name in India.
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Kai India, the Indian subsidiary of Japan’s leading brand KAI, with over 115-year legacy in crafting exceptional kitchen and beauty tools, highlights the excellence of its
100% stainless steel Nail Clipper. Seamlessly fusing time-honoured Japanese craftsmanship with state-of-the-art technology, this nail clipper establishes an
unprecedented benchmark for precision, longevity, and user convenience.

KAI Tsumekiri (Nail Clipper) has a sleek and ergonomic design, ensuring effortless nail timming. Its reinforced lever guarantees optimal functionality and ease of use.
Crafted from high-quality stainless steel, the nail clipper maintains consistent hardness and stability, resulting in enduring edge retention that ensures precise nail
trimming with every use. Say goodbye to the struggle of applying excessive force. KAl Nail Clipper’s intelligent design eliminates the need for undue pressure, making
each nail-cutting experience comfortable and efficient.

“At Kai India, our mission has always been to craft tools that elevate the daily experiences of our customers. It encapsulates the essence of Japanese design and
engineering, ensuring unparalleled quality and durability. Beyond its trimming function, the nail clipper provides a comprehensive nail care solution. Featuring an
integrated nail file and grime remover, it facilitates effortless nail shaping and debris elimination. KAl Tsumekiri embodies our unwavering dedication to excellence,
mirroring the pinnacle of Japanese design and engineering,” said Mr Rajesh U. Pandya, Managing Director of Kai India.

The KAl India’s Nail Clipper can be purchased for only INR 199 on www.kaiindiaonline.com and various other leading e-commerce platforms, and comes in 7 different
attractive colours.

Founded in Seki in 1908, KAI group products have cult status in Japan. The brand is known for its high-quality beauty care and personal grooming products integrating
practical aesthetics with refined craftsmanship providing well-designed, innovative houseware, and beauty care products that are used widely in day-to-day lives.

Japan-based KAl Group made a foray into the Indian market by setting up a manufacturing facility spanning over 30,000 sq mt in Neemrana, Rajasthan. KAI brings
over 800 years of Japanese legacy of forging blades, directly to Indian households with its kitchenware range. KAl Also offers high-precision beauty and personal care
products to Indian consumers adding value to their daily life. They are determined to provide products prepared with detailed R&D and superior Japanese technology.
With its clear vision and mission, KAl is marching forward towards becoming a household name in India.



https://textilevaluechain.in/news-insights/kai-india-100-stainless-steel-nail-clipper-for-ultimate-comfort

A leading business news portal

Business News
This Week

BUSINESS ENTREPRENEURSHIP v HOME IMPROVEMENT INTERVIEW

KAl India 100% Stainless Steel Nail Clipper
for Ultimate Comfort

O April 4,2024 & Mansi Praharaj & Business ¢ Comments Off

New Delhi: Kai India, the Indian subsidiary of Japan's leading brand KAI, with over 115-year legacy in
crafting exceptional kitchen and beauty tools, highlights the excellence of its 100% stainless steel Nail
Clipper. Seamlessly fusing time-honored Japanese craftsmanship with state-of-the-art technology, this
nail clipper establishes an unprecedented benchmark for precision, longevity, and user convenience.

KAl TsumeEkiri (Nail Clipper) has a sleek and ergonomic design, ensuring effortless nail trimming. Its
reinforced lever guarantees optimal functionality and ease of use. Crafted from high-quality stainless
steel, the nail clipper maintains consistent hardness and stability, resulting in enduring edge retention
that ensures precise nail trimming with every use. Say goodbye to the struggle of applying excessive
force. KAI Nail Clipper’s intelligent design eliminates the need for undue pressure, making each nail-
cutting experience comfortable and efficient.

“At Kai India, our mission has always been to craft tools that elevate the daily experiences of our
customers. It encapsulates the essence of Japanese design and engineering, ensuring unparalleled
quality and durability. Beyond its trimming function, the nail clipper provides a comprehensive nail
care solution. Featuring an integrated nail file and grime remover, it facilitates effortless nail
shaping and debris elimination. KAl Tsumekiri embodies our unwavering dedication to excellence,
mirroring the pinnacle of Japanese design and engineering,” said Mr. Rajesh U. Pandya, Managing
Director of Kai India.

The KAI India’s Nail Clipper can be purchased and various other leading e-commerce platforms, and
comes in 7 different attractive colours.

Founded in Seki in 1908, KAl group products have cult status in Japan. The brand is known for its high-
quality beauty care and personal grooming products integrating practical aesthetics with refined
craftsmanship providing well-designed, innovative houseware, and beauty care products that are used
widely in day-to-day lives.

Japan-based KAl Group made a foray into the Indian market by setting up a manufacturing facility
spanning over 30,000 sq mt in Neemrana, Rajasthan. KAl brings over 800 years of Japanese legacy of
forging blades, directly to Indian households with its kitchenware range. KAl Also offers high-precision
beauty and personal care products to Indian consumers adding value to their daily life. They are
determined to provide products prepared with detailed R&D and superior Japanese technology. With its
clear vision and mission, KAl is marching forward towards becoming a household name in India.
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New Delhi: Kai India, the Indian subsidiary of Japan’s leading brand KAI, with over 115-year legacy in
crafting exceptional kitchen and beauty tools, highlights the excellence of its 100% stainless steel Nail
Clipper. Seamlessly fusing time-honoured Japanese craftsmanship with state-of-the-art technology,

this nail clipper establishes an unprecedented benchmark for precision, longevity.

KAI Tsumekiri (Nail Clipper) has a sleek and ergonomic design, ensuring effortless nail trimming. Its
reinforced lever guarantees optimal functionality and ease of use. Crafted from high-quality stainless
steel, the nail clipper maintains consistent hardness and stability, resulting in enduring edge retention
that ensures precise nail trimming with every use. Say goodbye to the struggle of applying excessive

force.

“At Kai India, our mission has always been to craft tools that elevate the daily experiences of our
customers. It encapsulates the essence of Japanese design and engineering, ensuring unparalleled
quality and durability. Beyond its trimming function, the nail clipper provides a comprehensive nail care
solution. Featuring an integrated nail file and grime remover.

Founded in Sekiin 1908, KAI group products have cult status in Japan. The brand is known for its high-
quality beauty care and personal grooming products integrating practical aesthetics with refined

craftsmanship providing well-designed, innovative houseware.

Japan-based KAI Group made a foray into the Indian market by setting up a manufacturing facility
spanning over 30,000 sq mt in Neemrana, Rajasthan. KAl brings over 800 years of Japanese legacy of
forging blades, directly to Indian households with its kitchenware range. KAl Also offers high-precision
beauty and personal care products to Indian consumers adding value to their daily life. They are

determined to provide products prepared with detailed R&D and superior Japanese technology.
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KAl India 100% Stainless Steel Nail Clipper for Ultimate
Comfort

New Delhi: Kai India, the Indian subsidiary of Japan's leading brand KAI, with over
115-year legacy in crafting exceptional kitchen and beauty tools, highlights the
excellence of its 100% stainless steel Nail Clipper. Seamlessly fusing time-honoured
Japanese craftsmanship with state-of-the-art technology, this nail clipper establishes
an unprecedented benchmark for precision, longevity, and user convenience.

KAI Tsumekiri (Nail Clipper) has a sleek and ergonomic design, ensuring effortless
nail trimming. Its reinforced lever guarantees optimal functionality and ease of use.
Crafted from high-quality stainless steel, the nail clipper maintains consistent
hardness and stability, resulting in enduring edge retention that ensures precise nail
trimming with every use. Say goodbye to the struggle of applying excessive force. KAI
Nail Clipper's intelligent design eliminates the need for undue pressure, making each
nail-cutting experience comfortable and efficient.

At Kai India, our mission has always been to craft tools that elevate the daily
experiences of our customers. It encapsulates the essence of Japanese design and
engineering, ensuring unparalleled quality and durability. Beyond its trimming function,
the nail clipper provides a comprehensive nail care solution. Featuring an integrated
nail file and grime remover, it facilitates effortless nail shaping and debris elimination.
KAl Tsumekiri embodies our unwavering dedication to excellence, mirroring the
pinnacle of Japanese design and engineering,” said Mr Rajesh U. Pandya, Managing
Director of Kai India.

The KAI India's Nail Clipper can be purchased for only INR 199
on www.kaiindiaonline.com and various other leading e-commerce platforms, and
comes in 7 different attractive colours.

Founded in Seki in 1908, KAI group products have cult status in Japan. The brand is
known for its high-quality beauty care and personal grooming products integrating
practical aesthetics with refined craftsmanship providing well-designed, innovative
houseware, and beauty care products that are used widely in day-to-day lives.

Japan-based KAI Group made a foray into the Indian market by setting up a
manufacturing facility spanning over 30,000 sq mt in Neemrana, Rajasthan. KAI
brings over 800 years of Japanese legacy of forging blades, directly to Indian
households with its kitchenware range. KAI Also offers high-precision beauty and
personal care products to Indian consumers adding value to their daily life. They are
determined to provide products prepared with detailed R&D and superior Japanese
technology. With its clear vision and mission, KAI is marching forward towards
becoming a household name in India.
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KAl India 100% Stainless Steel Nail Clipper for Ultimate Comfort

New Delhi: Kai India, the Indian subsidiary of Japan’s leading brand KAI, with over 115-year legacy in crafting exceptional kitchen and beauty tools,
highlights the excellence of its 100% stainless steel Nail Clipper. Seamlessly fusing time-honored Japanese craftsmanship with state-of-the-art

technology, this nail clipper establishes an unprecedented benchmark for precision, longevity, and user convenience.

KAl TsumEkiri (Nail Clipper) has a sleek and ergonomic design, ensuring effortless nail trimming. Its reinforced lever guarantees optimal
functionality and ease of use. Crafted from high-quality stainless steel, the nail clipper maintains consistent hardness and stability, resulting in
enduring edge retention that ensures precise nail trimming with every use. Say goodbye to the struggle of applying excessive force. KAl Nail

Clipper’s intelligent design eliminates the need for undue pressure, making each nail-cutting experience comfortable and efficient.

“At Kai India, our mission has always been to craft tools that elevate the daily experiences of our customers. It encapsulates the
essence of Japanese design and engineering, ensuring unparalleled quality and durability. Beyond its trimming function, the nail
clipper provides a comprehensive nail care solution. Featuring an integrated nail file and grime remover, it facilitates effortless
nail shaping and debris elimination. KAl Tsumekiri embodies our unwavering dedication to excellence, mirroring the pinnacle of
Japanese design and engineering,” said Mr. Rajesh U. Pandya, Managing Director of Kai India.

The KAl India’s Nail Clipper can be purchased and various other leading e-commerce platforms, and comes in 7 different attractive colours.

Founded in Seki in 1908, KAl group products have cult status in Japan. The brand is known for its high-quality beauty care and personal grooming
products integrating practical aesthetics with refined craftsmanship providing well-designed, innovative houseware, and beauty care products that

are used widely in day-to-day lives.

Japan-based KAl Group made a foray into the Indian market by setting up a manufacturing facility spanning over 30,000 sq mt in Neemrana,
Rajasthan. KAl brings over 800 years of Japanese legacy of forging blades, directly to Indian households with its kitchenware range. KAl Also offers
high-precision beauty and personal care products to Indian consumers adding value to their daily life. They are determined to provide products
prepared with detailed R&D and superior Japanese technology. With its clear vision and mission, KAl is marching forward towards becoming a
household name in India.



https://smartbusinesnews.com/business/kai-india-100-stainless-steel-nail-clipper-for-ultimate-comfort/

BiZ News Desk

MEDIA OUTREACH N
Y BUSINESS HEALTH EDUCATION TECH MEDIA OUTREACH NEWSWIRE NEWSVOIR

KAl India 100% Stainless Steel Nail Clipper for
Ultimate Comfort

(9\ MANSI 5 3 WEEKS AGO

Share

New Delhi: Kai India, the Indian subsidiary of Japan’s leading brand KAI, with over 115-year
legacy in crafting exceptional kitchen and beauty tools, highlights the excellence of its 100%
stainless steel Nail Clipper. Seamlessly fusing time-honored Japanese craftsmanship with state-
of-the-art technology, this nail clipper establishes an unprecedented benchmark for precision,
longevity, and user convenience.

KAl TsumEkiri (Nail Clipper) has a sleek and ergonomic design, ensuring effortless nail
trimming. Its reinforced lever guarantees optimal functionality and ease of use. Crafted from
high-quality stainless steel, the nail clipper maintains consistent hardness and stability, resulting
in enduring edge retention that ensures precise nail trimming with every use. Say goodbye to the
struggle of applying excessive force. KAl Nail Clipper's intelligent design eliminates the need for
undue pressure, making each nail-cutting experience comfortable and efficient.

"At Kai India, our mission has always been to craft tools that elevate the daily experiences
of our customers. It encapsulates the essence of Japanese design and engineering,
ensuring unparalleled quality and durability. Beyond its trimming function, the nail clipper
provides a comprehensive nail care solution. Featuring an integrated nail file and grime

remover, it facilitates effortless nail shaping and debris elimination. KAl Tsumekiri
remover, 1T raciitates eroruess nai Snaping and aeprs enminauon. KAl 1 SUmeKir

embodies our unwavering dedication to excellence, mirroring the pinnacle of Japanese
design and engineering,” said Mr. Rajesh U. Pandya, Managing Director of Kai India.

The KAl India’s Nail Clipper can be purchased and various other leading e-commerce platforms,
and comes in 7 different attractive colours.

Founded in Seki in 1908, KAI group products have cult status in Japan. The brand is known for
its high-quality beauty care and personal grooming products integrating practical aesthetics
with refined craftsmanship providing well-designed, innovative houseware, and beauty care

products that are used widely in day-to-day lives.

Japan-based KAl Group made a foray into the Indian market by setting up a manufacturing
facility spanning over 30,000 sq mt in Neemrana, Rajasthan. KAl brings over 800 years of
Japanese legacy of forging blades, directly to Indian households with its kitchenware range. KAl
Also offers high-precision beauty and personal care products to Indian consumers adding value
to their daily life. They are determined to provide products prepared with detailed R&D and
superior Japanese technology. With its clear vision and mission, KAl is marching forward

towards becoming a household name in India.
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